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Name
Age
Gender
Billing Address
Products 
Generated Revenue

CUSTOMER INFORMATION
MSISDN
IMSI
IMEI

Churn probability
Top-up probability (pre-paid only)
Conversion rate (natural taker, need boost)

CVM

Droppped calls
Packets drops
QoE metrics

QOE

Voice duration (incoming, outgoing, domestic, international)
Data usage (up, down)
SMS sent/received (domestic/international)
Roaming

Countries
Voice, data, SMS usage

USAGE

Place of residence
Place of work
Mileage (train, car, plane, other)
PoI of visited places

LOCATION

Favorite apps/websites
Visited websites categories

DPI

A detailed customer view

Geographic
segmentation

Mobile data points
Bundle subscription
Bill payment
Traffic (local voice,
int’l voice, data,
SMS, etc;) generated
by the customers
Location data

Socio-demographic
segmentation

Behavioural insights
Customer traits

Examples of customer insights

Age, gender
ARPU level
Handset category
Income stability
Friends and family
network
Traffic volume
Traffic patterns and
timing
Preferred channel
Upgrade performance
Occasion and/or
timing

Home/work location
Holiday
School/University
Other places of
interest:

Museum
Sports stadiums
Malls
Amusement parks
Clubs
Exhibitions
Airport
Monuments

Traffic and movement
behaviour &
frequency

Day vs night
Week/weekend
Holidays

Mean of transport
(car, bus, metro)
Frequent traveller
Domestic/int’l traveller
Business/leisure 
Social activity
Personality/lifestyle
Incentive propensity

Cinema lover
Active 'club-going’
Sport addict (golf, ski,
tennis)
Beach/mountain lover
Blue/white-collar
Tech savvy traveller
Conservative/social
Culture addict
Music lover

User traits Segmentation User behavior
TARGETED OFFERS

Roaming offers to
frequent travelers
High throughput to
heavy gamers
Mobile and sport TV
packages to sports fans
Financial services

MARKET ANALYSIS
Drive marketing
campaigns and mobile
packages to attract
specific profiles
Check evolution in real
time of customer base
characteristics

PREDICTIVE MARKETING
Top-up prediction
Churn Detection
Best Time to engage


